Amusement Park Creation &
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Students will research amusement parks within others states, decide on a location for their amusement park, create a theme for the park, create at least two (2) objectives for the campaign & describe their strategies, create advertising and promotions, and draw the design for the park on a white piece of paper or designed on the computer.  You will also include 5 major rides (major attractions) in your park and name each ride.  You will present your campaign to the class.
Introduction/Situational Analysis:  


10pts






(Include Theme Park name)





__________
Comments:

Objectives (at least 2), Strategies & 

Execution Methods: 




    10pts

__________ 
Promotions/Advertising:  




   
 Layout:  20pts

 __________



    
   2 Print Ads:    20pts

 __________








   
TV Storyboard: 20pts

 __________



               
  Radio Spot:     10pts

 __________

                       
Website/Facebook:      10pts

 __________
Total Points:  






100

 __________
Components of an Advertising Plan

Introduction & Situational Analysis:  

· Summary of entire plan including the following components:

· Demographics of target market

· Industry Analysis (what’s the trends in the amusement park industry that will make it successful)

· Market Analysis (buying motives of the target market)
· Competition (describe your amusement park’s competition…NOT just other amusement parks.  What other entertainment venues are you going to be competing with?
· Objectives
· Describe goals of the advertising campaign.  Must have at least 2 objectives and your advertising & events must reflect your goals.
· Strategy & Execution Methods
· How is YOUR amusement park going to be different that others?  What position are you creating in your consumer’s mind about your amusement park?  How does your amusement park fit into your consumer’s lifestyle?
· Selection of advertising & promotions
· Must have a layout of the park with 5 major rides and or attractions.  You must also name the 5 rides/attractions.
· 2 Print ads (newspaper, billboards, brochures…)
· TV ad storyboard
· Radio spot (:30 )
· Website and or facebook page
You will research other popular amusement parks and analyze the information in order to create YOUR amusement park.
