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Promotional Brochure

Curriculum Supported
Related Competency

Agribusiness Sales, Marketing, and Management
H. 1. Describe the components and purpose of a promotional campaign. 

Curriculum Reference:

Agribusiness Sales, Marketing, and Management.  University of Missouri-Columbia: Instructional Materials Laboratory, 1997.

Overview: 

This activity provides experience in developing a promotional brochure on the computer.  The brochure can be created in a word processing or page layout program. Basic guidelines for good content and design are also discussed.

Activity Objective:

Design a promotional brochure using word processing templates or page layout program templates.

Activity Sheet: [image: image8.png]
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SG 8.1  Promotional Brochure

Instructor Preparation/Directions:

1.
All activities and associated files are provided on the Computer Lab Activities in Agriculture instructor CD-ROM. Items followed by the CD-ROM icon [image: image3.png]
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 INCLUDEPICTURE "\\\\Imlnt1\\projects\\Agriculture\\CompApps\\CLAA Instructor Guide\\Art\\CD-icon.tif" \* MERGEFORMAT  INCLUDEPICTURE "\\\\Imlnt1\\projects\\Agriculture\\CompApps\\CLAA Instructor Guide\\Art\\CD-icon.tif" \* MERGEFORMAT 

 INCLUDEPICTURE "\\\\Imlnt1\\projects\\Agriculture\\CompApps\\CLAA Instructor Guide\\Art\\CD-icon.tif" \* MERGEFORMAT are provided on the Computer Lab Activities in Agriculture student CD-ROM.

2.
Familiarize yourself with the word processing or page layout software the students will be using for this activity and have a user’s manual for the software available for reference.  In addition, it is helpful to pair computer-literate students with those who are not.

3. Review the procedures of the activity with the students and the specific requirements for the criteria included in  SG 8.1. If available, provide related examples of exemplary work.

Activity length: 200 minutes

Discussion Questions:

1. Why is it important to follow the basic content and design guidelines?  

· The content guidelines help in planning the purpose and organization of the brochure. 

· The basic design principles help to keep the project neat and organized. By using the design guidelines, everything is unified and has a consistent look that provides visual interest for the reader.

2. Why are thumbnail sketches an important part of the design?

· A thumbnail sketch gives the creator a sense of what he/she wants the project to look like.  It is a great brainstorming tool and it allows the creator to scribble and change things around easily before beginning the actual project.

3. Why is a final evaluation of the brochure important?  

· Final evaluation is important because it allows the students to do an overall check to make sure their brochures are suitable for the intended audience. 

Assessment:

Grade the students’ brochures based on SG 8.1. To increase the number of points for the project, assign more points to the criteria that you want to emphasize. For example, apply a scale multiplier that makes one or more criteria worth two times as much as the other criteria. To view the brochure example (Figure 8.1) in color, open the brochure_example file on the Computer Lab Activities in Agriculture CD-ROM.

Additional Activities: 

1.
Design a letterhead or business card for The Country Corner (or another company or group). Use a letterhead template in a word processing or page layout program and customize it for the company. For the business cards, if a template is not available, try using a label template that provides a layout of 3 1/2 X 2 in. cards that are 10 up on the page. Have the students pick out letterhead and card stock paper to print their projects.

2.
Design a T-shirt for The Country Corner (or for another company or group).

Equipment and Materials: 

· T-shirt transfer paper (This paper can be purchased at any office supply store. Some of the brands that are available are Avery, Hewlett Packard, Canon, and Epson.)

· Color inkjet or bubble printer

· Iron

· T-shirts

Create a design for the company in a computer program.  Some examples of programs include Adobe PhotoShop, American Greetings, Corel Print House, Microsoft Greeting Workshop, Microsoft Word, Microsoft Publisher, The Print Shop, and WordPerfect.

All of the transfer paper products are similar, but you should follow the directions on the product you purchase.  The product explains how to print your design and the proper way to iron the decal to a T-shirt.  

Many of the brands also have kits available to make magnets, stickers, mouse pads, and window decals.  These items could also be used to promote the company.

3.
Have students develop brochures for one or more of the following: Agricultural Sales Contest, Products for the 21st Century, Missouri Department of Agriculture, or the Missouri Pork Producers.

Credits:

Kolin, Philip C. Successful  Writing at Work. 5th ed. Boston, New York: Houghton 

Mifflin Company,1998.

Webopedia. <http://webopedia.internet.com/TERM/r/resolution.html> March 21, 2001.

Williams, Robin. The Non-Designer’s Design Book. Berkeley, California: Peachpit 
Press, 1994.
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AS 8.1

Student Activity Sheet

Promotional Brochure
Name ________________________
Student Objective:

Design a promotional brochure using word processing templates or page layout program templates.

Equipment and Materials:

· Computer
· Word processing or page layout program (e.g., Word, WordPerfect, PageMaker, Publisher)

· SG 8.1 Promotional Brochure Scoring Guide [image: image4.png]



· Brochure_example (Word file) [image: image5.png]


 - view for sample created for another company 

Procedure:

1.
Refer to SG 8.1 for the criteria you will be graded on.

2.
Joel and Sandy Turner own The Country Corner, a store in your town that sells gift packs.  They have asked you to design a brochure that they can use to advertise their business and increase their sales.  Sandy has provided the following information for the brochure.

Location:
1150 Prairie Lane in Canter, Missouri 65512

Contact Info.:
Phone number - (800) 555-1001

E-mail - countrycorner@hotmail.com

Web site - www.countrycorner.com

Slogan:
“The perfect gift for anyone any time.”

Specialize in:
Country Gift Packs that are famous throughout the Midwest

Sale items:
Pack #1 contains 1 lb of mild sausage and 1 lb of American cheese.  Weight: 2.5 lb. Price: $8.00. 


Pack #2 contains 1 lb of mild sausage, 1 lb of American cheese, 1 lb of cheddar cheese, and a marble cutting board with knife.  Weight: 4 lb. Price: $16.00.


Pack #3 is a basket of mixed fruit containing apples, oranges, grapefruits, and pears.  Weight: 10 lb. Price: $18.00.


Pack #4 contains four types of jams: strawberry, peach, apricot, and grape.  Weight: 5 lb. Price: $14.00.


Pack #5 is a variety pack.  It contains mixed fruit, 1 lb of mild sausage, 1 lb of American cheese, and the four jams pack (pack #4).  Weight: 8 lb. Price: $32.00.


Custom packages are available upon request.  The customer should call for details.

Delivery:
The delivery time for these baskets is about 10 days to 2 weeks.  Delivery time is longer around holidays so customers should submit their orders early.

Hours:
Open year-round Monday through Friday, 9:00 a.m. to 5:00 p.m., and on Saturdays from 9:00 a.m. to 12 noon.

Other:
Customers should call for details about fund-raising events for school and community groups.  

3. To find design ideas, start by looking for template files for brochures in a word processing or page layout program.  You may also create your own template by setting up the page to be viewed as landscape and inserting three columns. 

4. Do a thumbnail (miniature drawing) sketch of how your brochure will look. Use the following basic guidelines for content and design when creating the brochure. It is important to think about these guidelines before starting the project so that you know what you want to accomplish. See Figure 8.1 for a sample brochure for another company.

Content

· Think of a brochure as a short story with key points, facts, and illustrations about the topic.

· Establish objectives for the brochure and sort through the information that was given to you.

· Create a cover that conveys your purpose and arouses the interest of the intended audience. 

· Make sure the language is easy to read and focuses on the interests of the reader.

· Divide the information into sections and provide informative headers for each section.

· Use good quality graphics that are relevant to the topic and presented in a logical order.

Design (four basic principles)*

· Proximity 
Items relating to each other should be grouped close together. When several items are in close proximity to each other, they become one visual unit rather than several separate units. This helps organize information and reduces clutter.

· Alignment 

Nothing should be placed on the page arbitrarily. Every element should have some visual connection with another element on the page. This creates a clean, sophisticated, fresh look.

· Repetition
Repeat visual elements of the design throughout the piece. You can repeat color, shape, texture, spatial relationships, line thicknesses, sizes, etc. This helps develop the organization and strengthens the unity.

· Contrast 

The idea behind contrast is to avoid elements on the page that are merely similar. If the elements (type, color, size, line thickness, shape, space, etc.) are not the same, then make them very different. Contrast is often the most important visual attraction on a page. 

*R. Williams, The Non-Designer’s Design Book, page 14, © 1994 by Robin Williams.    Reprinted by permission of Pearson Education Inc.
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     AS 8.1 (continued)
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Events
We Cater:

Birthdays
Anniversaries
Weddings
Banquets
Holiday Parties
Office Parties

and your
special event!

o0

Contact Us At:
Simmans Catering Tnc.
5200 Chestrut Street
Mainland, MO 55598
1-800-555-5973
e-mail -
simmons@mailcity.com

Simmons
Catering
Inc.

We're here
for youl





Outside
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Meat
Brisket
Baked Ham
Pulled Pork
Chicken Breast
Turkey

Vegetables
AuGratin Potatoes

Green Beans
Carn
Buttered Carrots

Salads
Lettuce Saled _A(F
\

Pasta Salad
TellO Salad
Mixed Fruit

Desserts

Carrat Cake

Cheesecake

Chacolate Cake

Pineapple Upside-down Cake

The Basic Package:
One Meat

Two Vegetables

One Salad

Bread

One Dessert

Drinks

Cost: $6.00 per persan

The Deluxe Package:
Two Meats

Three Vegetables
Two Salads
Bread

Two Desserts
Drinks

Cost: $10.00 per person

The Formal Package:
Two Standard Hors d Ocuwres
> Sausage Balls
» Salmon Dip and

Crackers
Three Meats \
Three Vegetables
Two Salads \
Bread

e\

Drinks

Cost: $15.00 per person





   Inside

Figure 8.1 - Sample Brochure

5. Begin working on your project at the computer.  You may either use a template in a word processing or page layout program, or create your own. 

6.
Save the brochure throughout the development process to a location that your instructor specifies.

7.
Check with your instructor about which type of graphic file format to insert in your brochure. See the note below. 

Note: Web page clip art files have a .gif or .jpg extension and a smaller file size. These files are low resolution (lower dots per square inch (dpi)), will print with less detail, and are more likely to have pixelated (jagged) edges. High-resolution (higher dpi) clip art files have extensions such as .tif or .eps and have a larger file size.  These files will provide more detail and smoother edges. The choice many times depends on how much disk space you have and the level of quality required for your document.

8.
To find relevant clip art or graphics for your brochure, check if a clip art CD-ROM is available or search the Internet for clip art. The Internet has many resources for free clip art. Two resources are the following:

· Clip Art Connection <http://www.clipartconnection.com/>

· Absolutely-Free-Clipart

<http://www.absolutely-free-clipart.com/main.html>

9.
After the brochure is complete, save and print it. Write your name on the printout.

10.
Evaluate your efforts.  Are all the key points logically organized and clearly identified?  Is the brochure easy to read and interesting to the intended audience? Does the customer know how to contact the company? Were the basic content and design guidelines followed?
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SG 8.1

Promotional Brochure Scoring Guide

Name _________________________

Exemplary--2 pts.
Acceptable--1 pt.
Needs Work--0 pts.
Pts.

Font Appearance

Meets all of the following criteria:

1. Readable (type style, size)

2. Eye appealing (compatible 

    fonts)

3. Appropriately formatted (use of

    bold, italics, etc.)
Meets two of the criteria
Meets one or none of the criteria


Text Mechanics

No grammar or spelling errors
A few minor errors that are not distracting
Numerous or distracting errors


Design 

Follows the principles of design:

1. Proximity

2. Alignment

3. Repetition

4. Contrast
Follows three of the design principles
Follows two or fewer of the design principles


Colors

Meet all of the following criteria:

1. Good contrast

2. Appropriate number of colors

3. Eye appealing
Meet two of the criteria
Meet one or none of the criteria


Content Accuracy

All facts are correct
One or two facts are incorrect
Three or more facts are incorrect


Content Quality

Meets all of the following criteria:

1. Cover conveys purpose and 

    arouses interest

2. Key points and facts are easy to

    read

3. Headers are interesting and

    appropriate
Meets two of the criteria
Meets one or none of the criteria


Content Organization

Well organized (information is divided into parts and clearly identified)
Not completely organized
Poorly organized


Content Completeness

All information is presented
One or two pieces of information are missing
Three or more pieces of information are missing


Images

Meet all of the following criteria:

1. Represent content

2. Good quality (good resolution, 

    clear)

3. Appropriate size
Meet two of the criteria
Meet one or none of the criteria


   

Total points out of 18  _______

Agribusiness Sales, Marketing, and Management, A8-2

