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Curriculum Guide:  Agribusiness Sales, Marketing, and Management
Unit: VIII. Promotional Tools

Unit Objective: 

Students will demonstrate an understanding of promotional techniques by creating a radio or television commercial as part of an advertising campaign for an agriculture-related product. 

Show-Me Standards: 4.1, CA1

References:

Agribusiness Sales, Marketing, and Management. University of Missouri-Columbia, Instructional Materials Laboratory, 1997.

Baldwin, H. How to Create Effective TV Commercials, 2nd ed. Lincolnwood, IL: NTC Business Books, 1989.

Book, A. C. The Radio and Television Commercial, 2nd ed. Chicago, IL: Crain Books, 1984.

Redmond, M. 60 Second Sells: 99 Hot Radio Spots for Retail Businesses. Jefferson, NC: McFarland & Co., 1993.

Schulberg, B. Radio Advertising: The Authoritative Handbook. Lincolnwood, IL: NTC Business Books, 1989.

Stewart, D. W. Effective Television Advertising: A Study of 1000 Commercials. Lexington, MA: Lexington Books, 1986.

Students will use the product research they did in the previous two performance-based assessments.

Instructional Strategies/Activities:

•
Students will engage in study questions in lessons 1 through 3.

•
Students will complete AS 1.1, Promotional Campaigns; and AS 4.2, Preparing a Newspaper Ad.

•
Additional activities that relate to the unit objective can be found under the heading “Other Activities” in the following locations: p. VIII-5 (1) and p. VIII-16 (2).

Performance-Based Assessment:

Using research and knowledge gained in the two previous units about a specific product, company, and industry, students will form teams to create a 30-second or 60-second commercial promoting an agriculture-related product. 

Assessment will be based on the quality of the overall production and will take into consideration the appropriateness of the message for the target audience, the appropriateness of the message for the intended medium, the quality of the written script, and the technical quality of the production (i.e., production values).

Unit VIII—Promotional Tools
Instructor Guide
The instructor should assign the performance-based assessment activity at the beginning of the unit. Students will work toward completing the activity as they progress through the unit lessons. The assessment activity will be due at the completion of the unit.

1. 
Students will form groups of two to five people to discuss ideas for promoting an agriculture-related product and to produce a 30-second or 60-second radio or TV commercial. 

2.
Each group should compile a list of agriculture-related products researched by its members in Units VI and VII, and then select one product from that list to serve as the subject of the commercial. 

3. 
Each group should conduct one or more brainstorming sessions to identify or select the following:

( 
The product’s target audience for which the advertising message will be designed

( 
The medium (Is the target audience better reached via radio or TV?)
( 
The theme or message of the commercial (What are the basic idea, the product benefit, and the desired audience action to be conveyed in the commercial?)
4.
After agreeing on the three elements in step 3 above, students should write a short paragraph citing their selections. This paragraph will be submitted to the teacher along with the final script and audio or videotape of the finished commercial.

5. 
Group members should meet to write a script for the commercial, which would include dialogue and descriptions of any sound (e.g., music, sound effects, etc.) or visual elements (e.g., the setting, props, etc.) that will appear in the commercial.

6. 
Group members should meet to produce the commercial as it is scripted. 

a. 
For a radio commercial, use an audiotape recorder or other audio recording device. 

b. 
For a TV commercial, use a videotape recorder or other video recording device. 

7.
Assessment will be based on the quality of the three elements submitted by each group: the short paragraph from the brainstorming session, the script, and the final taped commercial. 

a.
The assessment will focus on the appropriateness of target audience identification, medium selection, message (script) quality, and production values.

b.
Technical aspects of the written portion of the assignment, such as grammar, spelling, punctuation, and capitalization will be factors in the assessment.

Unit VIII—Promotional Tools

Student Handout

1. 
Form groups of two to five people to discuss ideas for promoting an agriculture-related product and to produce a 30-second or 60-second radio or TV commercial. 

2.
Compile a list of agriculture-related products researched by your group’s members in Units VI and VII, and then select one product from that list to serve as the subject of your commercial. 

3. 
Conduct one or more brainstorming sessions to identify or select the following:

( 
The product’s target audience for which the advertising message will be designed

( 
The medium (Is the target audience better reached via radio or TV?)
( 
The theme or message of the commercial (What are the basic idea, the product benefit, and the desired audience action to be conveyed in the commercial?)
4.
After agreeing on the three elements in step 3 above, write a short paragraph citing your selections. This paragraph will be submitted to the teacher along with your final script and audio or videotape of the finished commercial.

5. 
Write a script for the commercial, which should include dialogue and descriptions of any sound (e.g., music, sound effects, etc.) or visual elements (e.g., the setting, props, etc.) that will appear in the commercial.

6. 
Produce the commercial. 

a. 
For a radio commercial, use an audiotape recorder or other audio recording device. 

b. 
For a TV commercial, use a videotape recorder or other video recording device. 

7.
Assessment will be based on the quality of the three elements submitted by your group: the short paragraph from the brainstorming session, the script, and the final taped commercial. 

a.
The assessment will focus on the appropriateness of target audience identification, medium selection, message (script) quality, and production values.

b.
Technical aspects of the written portion of the assignment, such as grammar, spelling, punctuation, and capitalization will be factors in the assessment.
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Scoring Guide
Name 


	Assessment Area
	Criteria
	0 Points
	1 Point
	2 Points
	3 Points
	4 Points
	Weight
	Total

	Target Audience 
	· Is the message appropriate for the audience?
	Failed
	Poor
	Fair
	Good
	Excellent
	X 4
	

	Advertising Medium 
	· Is the message appropriate for the medium?
	Failed
	Poor
	Fair
	Good
	Excellent
	X 4
	

	Message (i.e., Script)
	· What is the quality of the writing?
	Failed
	Poor
	Fair
	Good
	Excellent
	X 7.25
	

	Production Values (e.g., sound and sound effects/ music in radio; picture image and special visual effects in TV)
	· How good is the production from a technical standpoint?
	Failed
	Poor
	Fair
	Good
	Excellent
	X 7.25
	

	Technical Considerations
	· Spelling

· Grammar

· Punctuation

· Capitalization
	0 criteria met
	1 criterion met
	2 criteria met
	3 criteria met
	All 4 criteria met
	X 2.5
	

	TOTAL
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


Final Assessment Total ________/100 pts.
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