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Curriculum Guide:  Advanced Livestock Production and Management
Unit:  X. Marketing

Unit Objective: 

Students will demonstrate an understanding of market planning principles by developing marketing plans for two different types of livestock and explaining the anticipated similarities and differences between the two plans in a written report.
Show-Me Standards: 1.2, CA4

Reference: 

Advanced Livestock Production and Management. University of Missouri-Columbia, Instructional Materials Laboratory, 2000.

Students may use additional outside sources to complete this activity.

Instructional Strategies/Activities:

•
Students will engage in study questions in lesson 1.

•
Students will complete AS.1.1, Developing a Marketing Plan for a Livestock Enterprise; and AS 1.2, Analyzing a Stocker Cattle Operation. 

•
Additional activities that relate to the unit objective can be found under the heading “Other Activities” in the following location: p. X-9 (1, 2, 5).

Performance-Based Assessment:

Students will complete AS 1.1, Developing a Marketing Plan for a Livestock Enterprise, as part of the instructional activities of the unit. For the performance-based assessment, they will develop a marketing plan for a second type of livestock and compare the two by explaining anticipated similarities and differences in marketing methods, factors affecting enterprise selection, time of year for implementing the plan, and expected results. Students will present their work in a written report. 

Assessment will be based on the overall content and presentation of the report.
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Instructor Guide

The instructor should assign the performance-based assessment activity at the beginning of the unit. Students will work toward completing the activity as they progress through the unit lessons. The assessment activity will be due at the completion of the unit.

1.
As part of the instructional activities for the unit, have students complete AS 1.1, Developing a Marketing Plan for a Livestock Enterprise, for one type of livestock.

2.
For the performance-based assessment, have students use the activity sheet to develop a marketing plan for a second type of livestock and compare the two in a written report.

3.
Have students use the questions from the activity sheet to form the outline of their report. Students should explain anticipated similarities and differences in the following:
(
Marketing methods 
(
Factors affecting enterprise selection

(
Time of year for implementing the plan

(
Price you expect to receive
4.
Students may use material found in the unit or discussed in class as well as additional outside material to complete their report. 

a.
Students may not use the source material word for word and must provide a complete bibliography of their sources along with their report. 

b.
Students should make use of presentation software or other equipment or material as needed to make the report interesting and informative.

5.
The final assessment score will be based on the overall content and presentation of the report.
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Student Handout
1.
Develop a marketing plan for two different types of livestock discussed in the unit. Fill out two copies of AS 1.1, one for each type of livestock.
2.
Compare the two marketing plans in a written report.

3.
Use the questions from the activity sheet to form the outline of your report. Explain anticipated similarities and differences in the following:

(
Marketing methods 

(
Factors affecting enterprise selection

(
Time of year for implementing the plan

(
Price you expect to receive

4.
You may use material found in the unit or discussed in class as well as additional outside material to complete your report. 

a.
You may not use the source material word for word and must provide the instructor with a complete bibliography of your sources, including any interviews. 

b.
You should make use of presentation software or other equipment or material as needed to make the report interesting and informative.

5.
Your final assessment score will be based on the overall content and presentation of your report.
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Unit X—Marketing

Scoring Guide
Name 


	Assessment Area
	Criteria
	0 Points
	1 Point
	2 Points
	3 Points
	4 Points
	Weight
	Total

	Thoroughness 
	Addresses marketing methods, selection factors, time of implementation, and expected price for both enterprises 

	Failed
	Poor
	Fair
	Good
	Excellent
	X 8.75
	

	Accuracy
	Comparisons are accurate based on information presented


	Failed
	Poor
	Fair
	Good
	Excellent
	X 8.75
	

	Organization
	Well organized


	Failed
	Poor
	Fair
	Good
	Excellent
	X 5
	

	Presentation 
	Spelling, grammar, and punctuation are correct

	Failed
	Poor
	Fair
	Good
	Excellent
	X 2.5
	

	TOTAL
	
	
	
	
	
	
	
	


Final Assessment Total ________/100 pts.

Comments:


( Page 7 (





( Page 8 (









( Page 1 (

( Page 2 (

( Page 3 (

