New Product Competitive Advantage

 Ad Exercise
We have been talking about a product/service’s competitive advantage and positioning to make it different in the eyes of the consumer. Remember that all consumers have perceptions of brands that exist in their minds. It us up to the marketer to take possession of a position based on it competitive advantage in the market and communicate that one thing that will resonate with the consumer.  
Every brand goes through this process. 

You will create an ad for a new grocery store in your home town. Your new store must have a competitive advantage in order to compete and establish itself in a very crowded market. You are to develop a one page ad for the new store. 
This project is worth 30 points.

You will provide the following:

1. A detailed demographic/psychographic identification of the target market. 5 pts.
2. Identify two competing stores in the area and write out their competitive advantage. 5 pts
3. Identify and write out the store’s competitive advantage that appeals to that target market. What is the brand’s position in the market?   5 pts.
4. Finally, you will create a print ad that will run in national magazines that incorporates your campaign slogan and that one main point.  15 pts.
