
The Marketing 
Research Process

1. Define the Problem

 What are we looking 
for?

 What goals do we 
have?

2. Obtaining Data

 Primary vs. 
Secondary

3. Analyzing the Data

 Put all data together 
and analyze results

4. Recommending Solutions 
to Problem

 Potential solutions in 
a report

5. Applying the Results

 Put into action


